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Business is 
fundamentally 

changing













SOURCE: WEFIRST/SIMON MAINWARING REPORT

https://commutecon.com/wp-content/uploads/2018/01/Mainwaring-CommuteCon18.pdf


Kantar Purpose 2020 - Outperformance

http://www.millwardbrown.com/mb-global/our-thinking/articles-opinion/articles/brandz/netherlands/2019/purpose-2020---igniting-purpose-led-growth


CONSUMERS

INVESTORS

EMPLOYEES
GOOD IS THE NEW COOL

Paradigm shifts across 3 levels:











GOOD IS THE NEW COOL

“
“

Larry Fink,
Chairman and CEO, Blackrock 

Profits are in no way 
inconsistent with 
purpose – in fact, 

profits and purpose 
are inextricably 

linked.







“

GOOD IS THE NEW COOL

“Consumers wouldn’t care if

74%
of brands

disappeared.





87%
Share of employees that feel 
disengaged at work (in search of 
purpose) Source: Gallup “State of the 

Global Workplace 2017”



MILLENNIALS & OLDER WORKERS HAVE MANY OF THE SAME 
CAREER GOALS

Make a positive impact on my 
organization
Help solve social and/or
environmental challenges

25% 21% 23%
Millennials Gen X Baby Boomers

22% 20% 24%

GOOD IS THE NEW COOL



How will you start 
today?

More search available on demand at 
Conspiracy of Love.
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